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Sweet and Savory Snacks 2010
By:

FAS Paris Marketing

Highlights:

The French market for sweet and savory snacks posted very moderate growth, both in volume and value, in 2009 of$1.5 billion continuing a six year overall upward trend.  The most successful snack food products during 2009 featured new, exotic flavors (olive oil, chili, sweet & sour), healthier content, or a combination of the two.  The strongest performer in 2009 was popcorn in 2009 (both volume and value growth of six percent).  

Average exchange rate for calendar year 2009:

USD 1 = 0.5595 Euros

Source:  Central European Bank

SECTION I.  MARKET OVERVIEW

The French market for sweet and savory snacks ($1.5 billion in 2009) posted very moderate growth, both in volume and value, continuing a six year positive trend.  After a steep decline in imports of U.S. snack foods in 2004, U.S. exports to France have been trending up since 2005.  The most successful snack food products during 2009 were those featuring new, exotic flavors (olive oil, chili, sweet & sour), healthier content (reduced sodium, reduced fat, etc.), or a combination of the two.  The strongest performer in 2009 was popcorn, with an increase of six percent in value.  Starting in 2009 until 2014, retail sales of sweet and savory snacks are expected to post a one percent increase in value.  
SECTION II.  Market Entry

According to Euromonitor International, “home snacking” now comprises a part of the daily food expenses for French families.  This, along with a growing trend towards hosting dinner parties at home, boosted sales of sweet and savory snacks in 2009.  As French consumers increasingly feel the effects of the economic crisis, many chose to enjoy dinner at home instead of expensive restaurants.  Companies doubled their promotional efforts through recurrent advertising in order to increase the visibility of their products and differentiate them from competing sweet and savory snacks.  

SECTION III. Competition 
Popcorn achieved the highest growth in both current value and volume terms in 2009. Companies such as Natais recorded good results mainly because of sales in cinemas but also because of the rise of microwave popcorn, a concept more and more appreciated by the French.  In 2008, private label products led value sales in sweet and savory snacks with a share of nearly 30 percent, an increase of more than one percentage point over the previous year, with a particularly strong presence in chips/crisps and nuts.  
SECTION IV. Best Product Prospect

Another best-selling brand in sweet and savory snacks was Vico from Vico SA, which has 50 years of familiarity in France.  Vico further increased its shares of more than five percent in 2008, by a single promotion campaign called Les Champions de l’apero- The Snack Champions.  Pringles by Procter & Gamble France SNC had good retail sales performance thanks to its new lighter Pringles Rice Infusion in 2008 also.  Chips/crisps saw modest constant value growth in 2009, increasing slightly less than one percent.  The sustained growth resulted primarily from the product diversity in this category, which afforded a variety of new tastes to consumer.  
SECTION V.  KEY CONTACTS AND FURTHER INFORMATION

International Trade Shows in France:

SALON INTERNATIONAL DE L'ALIMENTATION (SIAL)

International Food and Beverage Trade Show 

October 17-21, 2010
Parc des Expositions - Paris-Nord Villepinte 

Organizer:  Imex Management

Tel: (704) 365 0041

Fax: (704) 365 8426

Email:  exposium@imexmgt.com

Internet:   www.sial.fr

SIRHA

International Hotel Catering and Food Trade Exhibition 

January 22-26, 2011

Eurexpo, Lyon - France 

Organizer:  Sepelcom

Tel: (33 4) 72 22 32 68

Fax: (33 4) 72 22 32 18

Email:  mjk@sepelcom.com

Internet:  www.sirha.com

SALON NATIONAL DE LA BOULANGERIE, PATISSERIE, CHOCOLATERIE - INTERSUC -

International Chocolate, Sugar and Bakery Trade Show 

Last Conference :March 8-10, 2009
Paris, Porte de Versailles

Organizer:  Exposium

Tel: (33 1) 49 68 52 26

Fax: (33 1) 49 68 56 30

Email:  jalquier@exposium.fr

Internet:  www.salonboulangerie.com
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