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Highlights:

Sales of baked goods rose by one percent in 2009, however, declined by one percent in volume.  Bread was the only subsector to increase. Artisanal products maintained their dominance.  Sales of baked goods are expected to decline further through 2014, by an annual average of one percent. 

Average exchange rate for calendar year 2009:

USD 1 = 0.5595 Euros

Source:  Central European Bank

SECTION I.  MARKET OVERVIEW

Sales of baked goods rose by one percent in 2009, but declined by one percent in volume.  Bread was the only subsector to increase during this period.  Artisanal products maintained their dominance in baked goods.  Sales of baked goods are expected to decline further in both value and volume through 2014, by an annual average of one percent.  

The main trend in baked goods between 2008 and 2009 was a switch back towards more natural, simple, and less expensive products.  This was illustrated by the stronger performance of bread than cakes and pastries.  Bread registered a 2 percent increase in value, while cakes and pastries recorded declines.  Consumers appeared to seek the best value for their money, in the guise of authentic and naturally healthy products in unpackaged bread in bakeries and private labels in cakes and pastries.  

SECTION II. Market Entry
Unpackaged/artisanal products still dominate this sector, as traditional bakeries are very well established in France.  After losing significant ground to supermarkets/hypermarkets in 2008, traditional bakeries reacted by capitalizing on their image of quality and authenticity, with premium and naturally healthy flour or slow kneading, for instance.  Supermarkets and hypermarkets are working towards improving the quality of their bakery products.  In 2008 and 2009, Auchan and Carrefour increased their in-store bakery offers and promoted products through TV advertising campaigns, which focused on traditional values and flavor.
SECTION III. Competition 
Branded manufacturers have limited presence in the baked goods market, with combined value share of the top five manufacturers being only around 8 percent in 2008.  Harry’s France leads with a share of just fewer than 3 percent, followed by Brioche Pasquier SA.  Brioche Pasquier SA has typically relied on discounts and family packs.  One of the few dynamic players was Lotus Bakeries France, with its Lotus waffles (a brand of waffles produced by Lotus bakeries).  Despite its small size, this company contributed to half of the growth in packaged cakes, at a time when positive performances by brands were very rare.  

SECTION IV. Best Product Prospect

Harry’s France packaged bread products budget increased significantly as it continued to increase product advertisement.  Brioche Pasquier SA relied strongly on price promotions.  Packaged cakes did not witness significant changes in advertising spending, with LU and Kinder Delice ranking among the top spenders.  Les Goûters Magiques SA continued to promote regattas, and in 2009 promoted its Wahou! and LeSter brands.  La Boulangère continued to focus on private label options, offering organic products.  After the success of its organic toast bread, other products, such as baguettes, Viennois bread and pre-baked breads may be launched in organic variants in years to come.
SECTION V.  KEY CONTACTS AND FURTHER INFORMATION

Present and Past International Trade Shows:

SALON INTERNATIONAL DE L'ALIMENTATION (SIAL)

International Food and Beverage Trade Show 

October 17-21, 2010
Parc des Expositions - Paris-Nord Villepinte 

Organizer:  Imex Management

Tel: (704) 365 0041

Fax: (704) 365 8426

Email:  exposium@imexmgt.com

Internet:   www.sial.fr

SIRHA

International Hotel Catering and Food Trade Exhibition 

January 22-26, 2011

Eurexpo, Lyon - France 

Organizer:  Sepelcom

Tel: (33 4) 72 22 32 68

Fax: (33 4) 72 22 32 18

Email:  mjk@sepelcom.com

Internet:  www.sirha.com

SALON NATIONAL DE LA BOULANGERIE, PATISSERIE, CHOCOLATERIE - INTERSUC -

International Chocolate, Sugar and Bakery Trade Show 

Last Conference :March 8-10, 2009
Paris, Porte de Versailles

Organizer:  Exposium

Tel: (33 1) 49 68 52 26

Fax: (33 1) 49 68 56 30

Email:  jalquier@exposium.fr

Internet:  www.salonboulangerie.com

















